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1.

Introduction

This Code of Conduct commits every director, officer, manager, employee, subsidiary or affiliate of the Hellmann Worldwide
Logistics SE & Co. KG and its subsidiaries (“Hellmann” or the “Hellmann Group”) to the highest standards of business
conduct. Adherence to the principles in this Code of Conduct and the compliance program, manuals and polices of Hellmann
is essential to the efforts to gain and keep the confidence and support of our customers, service providers and employees.
And most importantly, compliance is also a legal necessity.
The world in which Hellmann operates today has become, and continues to grow, increasingly complex. These complexities
create new ethical challenges as we adapt ourselves and our business to new and unfamiliar situations. These are the
reasons why Hellmann needs a central set of guiding standards to act as a legal and moral roadmap for the company and
its employees.
While each section below has a specific purpose, together, they provide an integrated approach and insight into our core
values and the way in which we globally conduct business. This Code of Conduct together with all other compliance elements
such as individual policies reflects our commitment to do what is legally and ethically required. Please also refer to individual
policies if you require further guidance or seek further details. This Code of Conduct and the individual policies as well as
further information on our compliance commitment can be found on www.hellmann.com/policies.
We expect everyone within the Hellmann Group to understand and follow the requirements of this Code of Conduct as well
as our compliance program and its related policies and procedures as well as applicable laws. The Hellmann compliance
program and this Code of Conduct in particular provide guidance in recognizing and dealing with ethical issues, providing
mechanisms to report unethical conduct and fostering a culture of honesty and accountability.
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2.

F.A.M.I.L.Y – Our DNA

The essence of Hellmann Worldwide Logistics is best embodied in our corporate DNA: F.A.M.I.L.Y
First, People First
All about the Customers, Always
Making it Work Better, Everyday
Innovation and Entrepreneurship
Live Sustainability
You and Me
Hellmann prides itself on having always been a family owned and run business, with each generation looking after its growth
and reputation in the marketplace for the next generation. Our corporate genes and family values continue to inspire the way
everyone within our global network thinks and acts – from country to country, branch to branch and employee to employee,
ensuring the longevity of the Hellmann philosophy for many years to come.
Our overall focus is on providing longevity and sustainability as we develop partnerships with our customers. Our flexibility
distinguish us from our competitors. We personalize our relationships enabling us to form partnerships. We are confident
that you will also feel our sincerity and commitment not only in this partnership relationship but also as part of our family.
Our goal today remains the same as it was when Carl Heinrich Hellmann founded the company in 1871 – maintain customer
satisfaction by creating customer value.
Our philosophy is very simple:

2.1. F.A.M.I.L.Y – We Are Hellmann
Family defines not only who we are, but also forms the basis of our Corporate DNA: F.A.M.I.L.Y. Ultimately, we see our
Corporate DNA as being far more than mere words on a piece of paper. Our corporate genes and family values continue to
inspire the way everyone in our global network thinks and acts - from country to country and from generation to generation.
They also continue to determine the integrity and mutual trust with which we build both our business and our partners'
business.

2.2. First, People First
At Hellmann, we create and sustain a fun, stimulating and empowering environment that attracts, retains, and nurtures good
people. Through training, compensation and recognition, we encourage our people to develop their talents in an atmosphere
of mutual respect and trust. Our people are the essence of our success: They determine our customers' perception of our
organization. They directly affect the customers' satisfaction and loyalty - and we understand that!
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2.3. All About The Customers, Always
We are continuously looking for ways to enhance our ability to add value to our services so we can surpass our customers'
needs and expectations. We strive to deliver the experience our customers truly want, everywhere around the world, by
listening to them and by taking time to know and understand them better. We take great pride in being a customer oriented
organization, making sure that we have our customers in mind in every task we perform.

2.4. Making It Work Better, Everyday
Through business processes and high quality standards, we increase our organizational agility and operational efficiency.
We look for every opportunity to minimize costs through improved productivity and excellent vendor relations in order not
only to add to our bottom line but also to enhance our value proposition to our customers.

2.5. Innovation And Entrepreneurship
At Hellmann, we foster creativity, innovation and entrepreneurship throughout the company, creating an environment where
it is ok to take risks. We encourage our people to think out of the box and relentlessly promote service customization to keep
abreast of the continually changing needs and expectations of our customers.

2.6. Live Sustainability
At Hellmann, we are serious about providing services based on the principles of economical, ecological and social
sustainability to create new opportunities for future generations. We are sensitive and responsible to the people,
communities and environments within the regions in which we are active. Through these principles of sustainable
development, we ensure the future of our family-owned business.

2.7. You And Me
Every day, “You and Me” take on new goals and challenges, whether it is a shipment having to reach its destination
successfully, a particular work process undergoing modification, or new concepts being developed, “You and Me” make it
happen. “You and Me” stands for our commitment to one another, enlightening us in times when we really need each other's
support, inspiring us to lend a hand to others when necessary and motivating us to work together. “You and Me” relationships
that last generations!
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3.

About Hellmann

3.1. Family owned in fourth generation
Founded in 1871, our company started with one man, Carl Heinrich Hellmann, using a horse-drawn cart to deliver parcels in
and around the town of Osnabruck, northern Germany. Four generations later, Carl’s great-grandchildren, Jost and Klaus
Hellmann, own the company with an active network in 162 countries. Today we operate a truly global organization while
remembering our humble beginnings. We actively seek to hire capable and committed employees and to create a working
environment in which they can fully realize their potential while delivering results which guarantee our success and
employees’ satisfaction and development.

3.2. The geese
Geese were chosen to be the Hellmann symbol because the birds are featured on the family crest: “Seek to accompany those
who storm with you towards heaven.”
But the geese are more than just a symbol of our ideals and history; they also provide us with some valuable lessons.
The shape of the flock is often seen as a thing of beauty, but the famous “V” is actually a phenomenal display of science and
cooperation, too. The formation is ingeniously aerodynamic: as the lead goose flaps its wings, it creates pockets of air with
lower resistance, which allows every goose to save precious energy. This efficiency allows the flock to fly further – no goose
could complete the migration alone, but working together, they do it every year! We can learn even more from the way geese
interact on the ground. Geese display lasting dedication by returning to the same place year after year and by choosing one
partner to stay with forever.
Like the geese, and as shown in the accompanying motto set out above, we believe in the idea of loyalty and know the
rewards that come from long term relationships. That is why we actively seek to build similarly beneficial and long-lasting
bonds with our staff and customers. These beautiful birds have been the symbol of Hellmann for decades now and we feel
like our feathered friends have accompanied us on our own successful journey from a one-man delivery service to a global
logistics provider.

3.3. Mission statement
“Thinking Ahead – Moving Forward” – Our employees are the basis of our strength. By providing them with the best support,
training, and motivation we will honor our commitment to our customers – to provide services of the highest quality.
Customer satisfaction will always be our number one priority.
We will endeavor to be good corporate citizens employing the highest ethical standards. We will never forget our humble
origins over 140 years ago. We will strive to be the leading global logistics provider – in excellence, quality, customer service,
efficiency, innovation and growth. We will accomplish our mission by always Thinking Ahead, Moving Forward.
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4.

Our commitment

4.1. Introduction
In the complex and dynamic modern era of globalization, businesses will play a major role in shaping and sustaining such
globalization through ethical management and by developing services that meet economic, environmental, societal and
cultural needs. To Hellmann, sustainability means responsibly delivering long-term value in financial, social, environmental
and ethical terms while showing profound respect for the social, political and economic environments in which we operate.

4.2. Human rights and labor principles
Hellmann firmly believes in adopting and embracing respect of human rights (as articulated in the United Nations Universal
Declaration of Human Rights) all around the world and, therefore, compliance with this Code of Conduct is mandatory for
every employee and office. It is our company’s policy to act with integrity and fairness and treat all employees and persons
with dignity, decency and respect by providing a healthy, safe and secure work environment.
Our commitment to human rights respects employees’ rights to collective bargaining (in accordance with all rules, laws and
regulations). Hellmann views active violations, as well as passive violations, of human rights to be intolerable and a violation
of this Code of Conduct that may lead to the appropriate disciplinary actions.
We pride ourselves on our extremely productive and motivated employees which we believe is a direct result of our focus on
providing a healthy work-life balance. Correspondingly, Hellmann prohibits any form of forced or compulsory labor, or child
labor (not only in our facilities, but also those of our service providers). It is our policy to employ only those individuals with
a minimum age of sixteen (16), despite the International Labor Organization’s (ILO) minimum age of fourteen (14).
We view the diversities and differences in our workforce as one of our greatest assets that deserve the respect of all.

4.3. Social responsibility
Our pledge of social responsibility includes not just our employees but our partners as well, and is manifested in two distinct
ways. The first is demonstrated in our active efforts to improve the standard of life of all of our employees through education,
understanding and respect. To fulfill this goal we maintain a happy and fair workplace, and we have established numerous
programs, including in-house training, flexible working-hours for parents and the sponsorship of charity events, to allow our
staff to enjoy the satisfaction of realizing their potential at Hellmann.

4.4. Information security
Hellmann is a modern and innovative company operating globally to deliver individual and high quality products and services
to its customers. In this environment, business processes are highly dependent on information that is processed by
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information technology. Information and IT systems are essential assets of Hellmann and vital resources to our customers
and employees and are also critical to the products and services that we provide. It is important to secure these assets to
ensure a proper business operation, thereby leveraging the benefits of the usage of modern information technology to enable
us to achieve higher customer satisfaction.
Information security applies to all Hellmann employees, locations and associated companies all over the world. It covers all
forms of written or electronically transmitted, stored and processed information.

4.5. Environmental sustainability
As a fourth-generation family-owned business, we certainly understand the concept of building a proud and lasting legacy
for future generations. We see environmental sustainability as an extension of this ideal and believe that environmental
responsibility is not so much a choice, but a necessity. We continue to strive for increasingly environmentally-friendly
practices across the Hellmann network so that we can provide for the generations to come and do our part to ensure that
there are sufficient resources to safeguard their health, prosperity and quality of life.
We know that the challenges of sustainability can only be overcome by altering attitudes about how we use our planet’s
natural resources and then showing determination and imagination in implementing the necessary changes in our business
practices. Today, we harness our tradition of innovation to maintain and enhance our excellent range of products and
services while actively seeking ever-better ways to improve our environmental legacy.
For a globally active company such as the Hellmann Group, the development of economic interests is inherently connected
to our responsibility for the environment and the idea of sustainable development has long been our focus. At Hellmann, we
are committed to working within a structured system of environmental management using task-oriented methods,
continuous self-monitoring and regular external auditing.
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5.

Anti-corruption

As Hellmann continues to expand and conduct business globally, it is imperative that all Hellmann employees ("Hellmann
Personnel" and individually "Hellmann Employee") act in accordance with Anti-Corruption laws around the world.

5.1. Our code
The Hellmann Code of Conduct prohibits Hellmann Personnel from using, accepting or offering bribes, kickbacks or fraud as
a means to conduct business or to influence or compromise either Hellmann Personnel's conduct or the recipient’s. Any
Hellmann Personnel receiving, accepting, facilitating, offering or condoning a bribe, kickback, or other unlawful payment, or
attempting to initiate these types of activities (or any other activity that will compromise or tarnish Hellmann’s reputation)
will be subject to the appropriate disciplinary actions.

5.2. Policy statement
No person may offer, give, or promise to give any money, or anything else of material value, or authorize such payment,
consideration or gift to: any domestic or foreign government employee, official, representative or agent; or to any
governmental department, agency, or instrumentality of any domestic or foreign government; or to any domestic or foreign
political party, candidate or other political official for the purpose of influencing any act or decision of such person or inducing
such person to take or forebear from taking any action in violation of his or her lawful duty, or inducing such person to use
his or her influence with the government to affect or influence any governmental decision relating to obtaining or retaining
business. Special care should be taken to “know your customer.”
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6.

Antitrust

It is our policy to comply fully with the antitrust laws that apply to our operations throughout the world. The underlying
principle behind these laws is that a person who purchases goods or services in the marketplace should be able to select
from a variety of choices at competitive prices unrestricted by artificial restraints, such as price fixing, illegal monopolies and
cartels, boycotts and tie-ins. Hellmann also believes in, and is firmly committed to, these principles of free and competitive
enterprise. Certain violations of the antitrust laws are punishable as criminal offenses which may include substantial
monetary fines and penalties. It is for these reasons that antitrust compliance is extremely important to the Hellmann Group
and all of our personnel.
As antitrust and competition laws are very complex, the below summary highlights various situations of which to be wary:


All Hellmann Personnel are prohibited from discussing or agreeing with any competitor: prices (in whatever form)
or pricing policies, profits or costs or any other term or condition of sale for our services or theirs, no discuss or
agree upon an allocation of customers or service territories.



Competitive prices may be obtained only from sources other than competitors, such as published lists and mutual
customers. It is advisable to mark directly on these materials from whom they were received, and when.



If at any trade association meeting you become aware of any formal or informal discussion regarding the following
topics, you should immediately leave the meeting and bring the matter to the attention of your local or regional
Compliance Officer. Such topics include:


Rates



Discounts



Terms and conditions of sale-or standardization among competitors of what terms and conditions
to offer a customer or potential customers
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Geographic market or product market allocations/priorities



Bidding on specific contracts or customers



Refusal to admit or deal with a customer

7.

Fair and equal employment

Hellmann is committed to providing and promoting equal opportunity for all employees and applicants. Hellmann does not
discriminate nor does it tolerate any discrimination (or any other form of unfair treatment) in employment opportunities or
practices on the basis of race, ancestry, color, religion, gender, sexual orientation, marital status, national origin, age,
disability, citizenship, veteran status, military service obligation, or any other characteristics (all of which are considered
“Prohibited Factors”) that would be in violation of human rights.
Our policies and personnel practices are intended to ensure that all Hellmann Personnel are treated equally and that
recruiting, hiring, and advancement are accomplished without regard or consideration to the Prohibited Factors; that
decisions on employment are made so as to further the principle of equal employment opportunity; and that all personnel
actions involving a condition or privilege of employment are administered without regard to the Prohibited Factors that may
either be protected by law or could be considered a violation of human rights.
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8.

Conflicts of interest

All Hellmann Employees should ensure that their private activities and interests do not interfere with their responsibilities or
the interests of Hellmann. Many situations may arise where personal interest conflicts, either actually or in appearance, with
the interests of Hellmann or the loyalty to Hellmann.

8.1. Conflict of interest defined
A conflict of interest exists in the case of any proposed or actual business dealings between Hellmann and a third party or
entity with which a Hellmann Employee has a direct or indirect family, social, business or employment relationship or
financial interest in such dealings. A conflict of interest also exists when a Hellmann Employee’s private activities or
involvement could reasonably be expected to interfere in any way with his/her objectivity or judgment in protecting and
promoting the best interests of Hellmann, or when a Hellmann Employee, or the employee’s associate, friend, relative or
family members receive or provide improper benefits as a result of the employee’s position with Hellmann. In all instances
Hellmann employees should not enter into situations that are likely to result in even the appearance of a conflict of interest.
Conflicts of interest may come in a number of different forms including but not limited to:


Direct financial gain or benefit to a person such as


payment to a person for services provided to Hellmann



the award of a contract to another organization in which a person has an interest
and/or from which a person will or may receive a financial benefit



Indirect financial gain, such as a payment for or an employment of a spouse or partner at Hellmann



Non-financial gain, such as receipt of a non-financial reward, a gift or favorable treatment by any Hellmann
Employee or a spouse or other person linked to Hellmann



Conflicts of loyalties, such as where a friend of a person is employed by Hellmann

8.2. Prohibition of use
In addition, Hellmann Personnel are not allowed to make use of opportunities that are discovered through the use of
Hellmann property, information or their position with Hellmann, unless specifically permitted by Hellmann. Thus, Hellmann
Employees must not use Hellmann property, information or any position for personal gain, other than through proper
employment activities, nor are employees allowed to compete with Hellmann. Hellmann employees' obligation is to advance
the company’s legitimate interests when the opportunity arises. Sometimes the evolving nature of our business changes a
previously acceptable situation into a potential conflict of interest. In these situations Hellmann Personnel may be required
to discontinue an activity which was previously acceptable.
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8.3. Full disclosure and reporting
Every Hellmann Employee shall exercise good faith in all transactions relating to their duties to Hellmann and shall not use
their positions in any manner that is contrary to the best interests of Hellmann or to promote their own business interests or
those of family, friends or Network Partners. Even the appearance of a conflict of interest could damage the reputation of
Hellmann, so conflicts of interest need to be managed carefully. If a Hellmann Employee feels that a situation has posed, will
pose or is already an existing conflict of interest, each employee shall promptly and fully disclose all known and potential
conflicts of interest to the local or regional Compliance Officer or to its regional or divisional management, the facts
surrounding the transaction or arrangement to which a known or potential conflict of interest relates. Thereafter, unless
expressly permitted otherwise by the Management Board (Vorstand) of Hellmann Worldwide Logistics SE & Co. KG (i) refrain
from participating in, or acting on, the decision on any matter in which a conflict of interest, or the appearance of a conflict
of interest, is present with respect to such employee or the employee’s position within Hellmann; and (ii) remove himself or
herself from any meeting or deliberations on the matter.
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9.

Confidentiality

Our customers, suppliers, vendors and service providers must be able to interact with us with the knowledge that the content
of their communications and records will be kept confidential and private when appropriate. We must ensure that confidential
and proprietary information is protected and that information that Hellmann discloses is accurate. Each Hellmann Employee
must therefore maintain the confidentiality of information entrusted to him or her by Hellmann and its customers, except
where disclosure is authorized or legally mandated. Hellmann Personnel must not use confidential information in violation
of the terms under which it was disclosed for any reason and they must not allow any third party to obtain such information
in violation of such terms.
As each employee – during and after employment – is required to guard and protect the company’s confidential information,
Hellmann Personnel may not divulge, disclose, furnish, communicate, duplicate or make accessible any confidential
information to any person or business entity, nor can employees, under any circumstances, remove confidential information
from Hellmann premises or off of Hellmann equipment unless authorized by Hellmann.
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10. Anti-money laundering
We fully support international actions against money laundering.
Money is laundered by slipping assets originating from criminal offences into the regular economic circle.
In order to prevent money laundering, our employees must take special care when any questionable financial transactions
are requested by clients, Network Partners or Hellmann Personnel. They must not tolerate or participate in any misuse of the
Company for illegal activities.
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11. Trade control and sanctions
The purpose of international trade control and sanctions is to prevent the supply of financial resources or specific goods to
certain people, organizations or countries, especially those associated with terrorism or money laundering.
In order to support this purpose, Hellmann and all Hellmann Personnel must comply with international trade control laws.
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12. Agents and other network partners
Doing business with a large number of distributors, suppliers and agents all around the world, it is of substantial value for us
to only work with reputable Network Partners who comply with applicable laws and the provisions in their contracts with
Hellmann. Therefore we take special care in selection and supervision of these Network Partners.
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13. Complaints and comments
13.1. Reporting
Hellmann strongly encourages the prompt reporting of all violations, whether potential or actual, of this Code of Conduct. In
addition to reporting procedures set out herein or in an applicable Policy, all Hellmann Personnel are encouraged to approach
his/her supervisor, manager, responsible HR manager or compliance officer (which may be sought simultaneous or at any
point). If for any reason, a Hellmann Employee feels uncomfortable or is unable to approach any of the aforementioned
persons, the Hellmann Employee should then seek out the Head of Compliance or its responsible Executive Board Member.
Further, all employees may report any violations or incidents on Hellmann’s compliance website currently located at
www.hellmann.ethicspoint.com. Should an employee wish, all reports will be treated, to the best of our ability, anonymously
and confidential.

13.2. Non-retaliation
Hellmann has a strict policy against retaliating against any Hellmann Employee who, in good faith, reports incidents that
he/she believes to be violations of this Code of Conduct or of any other Hellmann policy. Hellmann considers retaliation to
be a serious violation of this Code of Conduct and urges any Hellmann Employee to report any incidents of retaliation
immediately.
Hellmann will investigate and resolve reports of retaliation in the same manner as reports of other violations of this Code of
Conduct, the law or any other Hellmann policy. If, however, the investigation results in a finding that an employee knowingly
falsely accused another individual of a violation of this Code of Conduct, the law or any other Hellmann policy, the accusing
employee may be subject to disciplinary actions, up to and including termination of employment.
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14. Changes to this code
This document supersedes and replaces all other previous Codes of Conduct to the extent that they are inconsistent. Only
the Management Board (Vorstand) after proposal by the Hellmann Compliance Department may waive, alter, amend or
update this Code of Conduct. Hellmann reserves the right to make changes, modifications or alterations to this Code of
Conduct, with our without notice, in the company’s sole and exclusive discretion.
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